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() Retailers want their tricks to be a lesson to their customers.

U

A\

(2 Retailers want their customers to avoid being trapped by their

tricks.

i3> Retailers want to control their customers as they like through
their tricks.
@‘ Retailers want to make shopping a more enjoyable experience

through their tricks.
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@ Pasta and tomato sauce are placed at the eye level of a child.
@ In supermarkets, some items are placed to prevent accidents.
@ Chewing gum or candy looks more appealing when displayed in
front of the checkout counter.
@ By pairing children’s toys and expensive brand items, retailers can

attract shoppers of all ages.
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@ Retailers are fearful of being attacked by a boomerang.
@ Men and women tend to behave differently when they are
shopping.
@ Women do not like to waste time for shopping, and leave the
store as soon as they have finished.
@ In order to prevent the “boomerang effect,” milk and bread are
usually placed near the entrance.
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@ Warm colors like orange stimulate the appetite.
@ When music is played in restaurants, people tend to spend more
money.
@ In restaurants, classical music has a relaxing effect on customers.

@ Fast food restaurants choose green to make customers stay longer.
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() The author admires how cleverly retailers handle their customers’
behavior.

() The author advises us to be careful about retailers’ tactics when
we go shopping.

@ The author tries to stop retailers from tricking us into buying
what we do not need.

@ The author suggests that we should choose the least expensive

wine in a quality restaurant.
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@ Having a pet dog can lead the owner toward career success.

H @ Pet owners have a legal duty to secure a good environment for
N their pets.
A

@ It is of utmost importance that you as a dog owner feed healthy
organic food to your dog.

@ It can be the case that a child gives up enjoyment to satisfy their
pet’s daily needs.
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® People and their dogs can guess their feelings or problems
B mutually from each other’s behavior.
{‘l./,}\ @ Having a dog broadens the dog owners’ perspective and affords
(I‘ 1 them better eyesight.
f(‘>l§ @ Children who have cared for a dog are more likely to understand
i;)l? other people’s feelings.

@ Your daily good care of your dog will enable you and it to

communicate verbally.

S
2 % 3 TFH#B® Being kind TIHE 2BEDNE L —HT 5 DE—DFEVP R S\,
> Zemg xind
M
e e
o wiwy (5]
- 1% : Charlotte Sheldrake. The Positive Effects on Children of Owning a Dog. Continuing studies GUVIC, University of Victoria. R
The Positive Effects on Children of Owning a Dog by Charlotte Sheldrake from Continuing studies @UVIC. Reproduced with @ KNS B EFACEDOEZIFIIEELETH B,
permission of the English Language Centre at the University of Victoria.
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To take a dog as a good model to learn the nature of friendship Wiz 3,

W
2

To give priority to the welfare of pets over hobbies

To imagine and understand the feelings or problems of your dog (1) Thanks again for helping me finish painting the house.
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To learn about your child’s development by looking after your dog My pleasure! ( 21 )

It would’'ve taken several days alone.

> ® >

5 ALONEE—HT L D% 2RI S\, It was a great experience.
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@ Rescuing abandoned dogs could be a good opportunity for children It was so boring.
- ‘rf to learn how to act responsibly toward animals, friends, and How many days do we have?

themselves. I'm glad I could assist you.
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@ A pet dog teaches the owner a friendship lesson, in other words, We can complete it in a few more days.

to recognize the good points and embrace the bad points of friends.

LF @ Brendan, who became a dog owner and made a good friendship (2) A: Tt was too bad I had to leave the game at halftime yesterday. What
with his dog, Tip, has grown up to be a reliable and mature adult. did I miss?

q‘&/‘) @ In adulthood, it is considered too late to enjoy the maximum B: (22 )
benefits of keeping a dog. A: So the score remained 2-1 after that?

B: Yeah, neither team was able to score any more.

Not a lot.
You missed all the goals.

There were many goals in the second half.

[SEORSONES)]

The whole game.
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(3) A: We need to go to John’s Supermarket today. There’s almost no food
in the kitchen.

B: We should carefully decide what we are going to eat before we go.

A: Good idea. Otherwise, ( 23 ).

B: Exactly!

we'll probably buy things we don’t need
there’s no need to go shopping

we won’t know which supermarket to go to

[SEORORO]

the supermarket will be closed

(4) A: Is there anything interesting on TV tonight?
B: (24 )
A: That seems to be the trend.

B: It’s so much more convenient.

There’s a new trendy drama starting.
What do you want to watch?
I like watching TV a lot.

[ESEONONE

I usually only watch things online these days.

(5) A: Do we have any pasta?
B: Yeah, there’s some in the cupboard.
A (25 )
B: Is it your turn to cook tonight?
AT
Who cooked it?
We should buy some then.

Great, I found a good recipe in this magazine.
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Why didn’t you buy it when it was on sale?
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A: You haven’t seen my jogging shoes, have you?

B: Your jogging shoes? ( 26 )

A: You know, the waterproof ones I use when it’s raining.

B: (27 )

A: I don’t remember. ( 28 )

B: Well, it’s not raining now, so why do you need them?

A: I'm taking part in a fun run this weekend and the weather doesn’t
look great.

B: (29 )

A: (30 ) Those are my lucky ones.

B: Lucky?

A: Yeah, when I wear them in the rain, I usually do well.

They’re not mine.

You don’t understand!

I don’t believe in luck.
That’s why I'm asking.

Don’t you have another pair?
Whose are they?

Which ones?

[SRSNEONEGONROEONONS)

When did you use them last?
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